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Eloqua Experience 2010 Markie Submission – Downloads to Dollars
Getting customer to ‘try before they buy’ isn’t as easy as it sounds. Luring potential customers to your offer, managing a successful trial program and orchestrating the careful sequence of communications to maximize conversion rates requires skill, creativity and science. If you think you’ve got it figured out, we want to hear about it.

· Submission deadline is July 30, 2010. 

· Submit your completed form to markies@eloqua.com.  
· Finalists will be announced on August 23, 2010.
· Winners will be announced on October 19, 2010.
Submitter Name: 
      
Submitter Company: 
      
Submitter Phone: 
      
Submitter Email:
      
Describe your Business: 

     
Describe your trial offer. (Is it free or paid? How long does it last?)

     
Describe the trial experience from the prospect’s point of view.

     
Describe the communications to the prospect during the trial, from both marketing and sales.

     
What key metrics are you reporting on? Please share some of your results.

     
What changes or tweaks have you made to your program based on previous data?

     
Do you have plans for any changes in the future based on your current findings? If so, what?

     
Any additional comments?

     
Markie Award: Downloads to Dollars
www.EloquaExperience.com
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